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Marketing – Nutrition Promotion 
Idaho School Nutrition Reference Guide 

OVERVIEW 
The United States Department of Agriculture (USDA) Child Nutrition Programs, including the 
National School Lunch Program (NSLP), School Breakfast Program (SBP), Fresh Fruit and 
Vegetable Program (FFVP), Special Milk Program (SMP), and Afterschool Snack Program (ASSP), 
help ensure that children have access to healthy, balanced food choices. These USDA funded 
programs expose students to a variety of nutritious foods, including fruits, vegetables, and 
whole grains. Marketing techniques can help develop interest in the food programs which may 
increase participation.  

TERMS TO KNOW 

Customers –Students, since they make the ultimate choice to participate in the meal programs. 
Parents also can be considered customers. 
 
Marketing – Activities that promote, advertise, distribute, and sell goods and services to 
customers. 

WHAT IS MARKETING?  

Marketing is creating the perception that what is being offered is desirable and is of good value, 
which encourages the purchase of the good or service. Eating behaviors may be influenced by 
portion sizes, convenience, product visibility, taste expectations, suggestive selling, and smart 
pricing strategies. The environment, including details such as: the size of the food container or 
what everyone else is eating (versus our own internal hunger cues) may also influence food 
decisions. Nutrition promotion should support and encourage healthful food choices and 
behaviors without forcing food choices. Individual choice has the added benefit of minimizing 
food waste since the student is the one making the decision to select the healthier items. 
 
Per the Local Wellness Policy Final Rule, only those foods and beverages that meet the 
competitive food requirements may be marketed on school campus during the school day. This 
rule was finalized July 29, 2016, with the requirement that districts be in full compliance by 
June 30, 2017. Please see the Smart Snacks and Wellness sections of the Idaho School Nutrition 
Reference Guide for more information. 

WHY IS MARKETING IMPORTANT?  

Marketing Child Nutrition Programs to student customers encourages participation. 
Participation may expose children to new foods and it is also important for the financial viability 
of the food service program. High levels of participation reflect that children are satisfied and 
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happy with the food choices and, therefore, will select the school meals being offered over 
other choices. Marketing strategies can increase participation, improve consumption of healthy 
food, and reduce food waste. 

RESOURCES 

Additional resources may be available for this topic. Please check the Idaho School Nutrition 
Reference Guide website for copies of manuals, user guides and helpful links to relevant subject 
matter. 

For Questions Contact 
Child Nutrition Programs 
Idaho State Department of Education 
650 W State Street, Boise, ID 83702 
208 332 6820 | www.sde.idaho.gov 
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USDA Nondiscrimination Statement 

In accordance with federal civil rights law and U.S. Department of Agriculture (USDA) civil rights 
regulations and policies, this institution is prohibited from discriminating on the basis of race, 
color, national origin, sex (including gender identity and sexual orientation), disability, age, or 
reprisal or retaliation for prior civil rights activity. 

Program information may be made available in languages other than English. Persons with 
disabilities who require alternative means of communication to obtain program information 
(e.g., Braille, large print, audiotape, American Sign Language), should contact the responsible 
state or local agency that administers the program or USDA’s TARGET Center at (202) 720-2600 
(voice and TTY) or contact USDA through the Federal Relay Service at (800) 877-8339. 

To file a program discrimination complaint, a Complainant should complete a Form AD-3027, 
USDA Program Discrimination Complaint Form which can be obtained online 
at: https://www.usda.gov/sites/default/files/documents/USDA-OASCR%20P-Complaint-Form-
0508-0002-508-11-28-17Fax2Mail.pdf, from any USDA office, by calling (866) 632-9992, or by 
writing a letter addressed to USDA. The letter must contain the complainant’s name, address, 
telephone number, and a written description of the alleged discriminatory action in sufficient 
detail to inform the Assistant Secretary for Civil Rights (ASCR) about the nature and date of an 
alleged civil rights violation. The completed AD-3027 form or letter must be submitted to USDA 
by: 
 

1. mail: 
U.S. Department of Agriculture 
Office of the Assistant Secretary for Civil Rights 
1400 Independence Avenue, SW 
Washington, D.C. 20250-9410; or 

2. fax: 
(833) 256-1665 or (202) 690-7442; or 

3. email: 
program.intake@usda.gov 

 

 

This institution is an equal opportunity provider. 
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